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Introduction
In the growth of every human in a society, there is a need for the development of a governing system that highlights all the requirements and the emotions of the business individual in a community.Human beings intrinsically use various behavioral methods to motivate all their needs in society. The use of the social needs, love, physiological and self-actualization techniques applied in the Maslow's hierarchy of needs describes the innate human curiosity. The theory describes various levels of human developments and growth. In my opinion, Maslow presents a pyramid that describes the stages of a social event where one level in the system must be fully satisfied to meet the other (Desmarchelier & Fang, 2016). Theory helps Gore to understand how motivation needs correlate with the behavior in humans. The main objective of every individual is to attain the last level of motivation presented by Maslow's levels of needs. The theory X and Y describes the satisfaction and the self-control and direction in the realization of business objectives. Gore used the two theories in the development of the free and bureaucratic company (Kim & Yoon, 2015).
Questions
 Gore global challenge involved the Maslow's theory and the  Mc Gregor X and Y hierarchy of needs. The main statement described by Gore in his mission represents his firm based on the products produced and the employees in the business organization. Most of the business organizations managed by Gore tended to be somewhat initiative and passionate. The operational and freewheeling autonomy drove the operation powers in the development of the organizations. Gore used the two theories in the satisfaction of the business needs. Maslow's management theory and the use of theory X and Y improved Gore's management skills. The purpose of the sound system in the firm was the most temptation that affected Gore business activities. The challenge, on the other hand, improves creativity in the management of business enterprises. There is a general need for cooperation by imposing different restraints.The agreement can only reduce by the use of lattice business firms since they involve transactions, leadership, and commitment to oneself. Every business firm that tends to be somewhat successful uses a lattice business firm that uses the authoritative hierarchy of business management (Kim & Yoon, 2015).
Gore should develop a formal business where the organization associates build their networks by improving their relationships. It, therefore, becomes the responsibility of the business employees to connect personal lattice by the use of their initiatives. The relationship entails the organization of business relationship by the use of employees in the association with the business consumers, the business society and the potential vendors. The use of communication strategies such as the use of face to face strategies and the use of phone calls business strategies would help in building business collaboration and maintenance of a co-operating relationship. Therefore facilities co-location in Gore business firm improved the management of the entire company. In the business, there were Flagstaff and sites in different headquarters of Gore company. The buildings in Gore's firm were somewhat corporate in that they were unimpressive, bland, boring and unassuming. Gore was supposed to create more support functions in all business headquarters in the building of the current business teams in company (Kim & Yoon, 2015).
In the business firm, the culture affected the entire business firm. For instance, the employees who were involved in the development of the business project were the same individuals who were supposed to implement the same objectives.The products or the project done were successful since the associates believed that the plans were simple to develop and implement. The business associates consisted of the accountants, engineers, chemists and the mathematicians.The team was fully involved in the accomplishment of the business objectives since they shared the same goals. the firm did not take part in the regrouping the business projects subsequently. The business team required some specific individuals who possess different types of expertise in that company. The business culture affected the entire business firm since the associates involved in the dabble time business systems. Most of the working hours that were spent by the associates were used in the achievement of individual goals but not that of the business company. Later Gore joined the associates in the fire departments, therefore, improving the quality of work in the entire business organization. The associates were now forced to compete for the limited time by the use of other associates in the firm in the provision of new good and services of Gore business cooperation(Kim & Yoon, 2015).
The associates provided new methods and ideas to other individuals who were willing to help the entire organization achieve its main objectives. For example, the business engineer, Dave responsible for the development of the implants, for instance, the cardiac operations applied the Gore-polymer in the coating of the cables to act as the repellent. Later, the event led to the realization of Gore cables applicable in most business organizations. The business firm culture of allowing relationship in the place of work improves the identity and accountability in the making of business decisions. The closeness among the business employees enables the associates to perform well in their business projects (Kim & Yoon, 2015).
Gore has set up various strategies to enable him to accomplish his goals in the future development of the business firm. Gore designed the firm such that the associates were able to use their educational and natural efforts in the success of the business firm. In this case, Gore encourages freedom among the business associates, therefore, encouraging the free flow of ideas among the associates in the firm (Kim & Yoon, 2015).
Gore believes that freedom encourages the business individuals in that it increases the knowledge, responsibility and the scope of activities in the business firm. Gore also promotes fairness between the associates in the firm. It means that every player in the firm including the consumers and the suppliers in the business organizations were treated fairly in the achievement of the main objectives at the end of the trading period. Gore wanted the associates to be committed in their daily business activities. Gore encouraged the employees to perform consultations and discussions before coming up with a decision that may harm the entire business enterprise. The employees were supposed to explain every action and the resolution of the business organization. It is always imperative to allow the employees to make their own decisions in the achievement of business objectives (Naranjo et al.,2016).
Conclusion
The order in the hierarchy of needs varies across different business culture due to change in the private environment. Human beings satisfy different needs fully meeting the most significant needs. Business entrepreneurs and managers should always allow employees to make their own decisions. For example sharing of ideas increases the income of business organizations since sharing of thought enhances the development of new educative and knowledgable purposes that may be applied by the business firm in the achievements of objectives at the end of the trading period. Moreover, the business associates, the consumers, suppliers and all those people who play a significant role in the development of business organizations should be fully involved in making of organization decision (Shahzad et al.,2017).
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